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About Expolink ...
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With an aim to become the main enabler for Exports, Expolink was established some 25 years ago. We
offer a full range of export development, and export promotion activities, to assist the export community
in maximizing their global outreach, and international compliance.
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VISION O

To contribute in enhancing 45
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economical growth in Egypt.
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Enabling Egyptian exporters’ communit . .
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Identify export opportunities
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Bridge the gap between global demand and il 5 ol Ll (5 il

local supply L slaall
Increase exporters’ base Opodaal 3aclBaaly ) e
. &l jalall ‘;.\La_aw Az e
Maximize exports 2
WWW.expolink.org

{INTERCZRT £INTERCERT



Facts & Figures o8yl g @ila> |
Gl pdkall B A dadla ¥ 52 (5ile 300
$ 300 Million impact on exports
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Export International International .. i
port: , Trade missions ~ Corporate image
opportunities buyers trade fairs building profiles
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Global Coverage 4] jﬂ\ dodazill
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Tanzania Equatorial Ethiopia Zambia Nigeria
Guinea

000 <

Kenya  Cote Divoire Morocco Senegal P Uqanda

Belarus

Brazil
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What we do...

Ultimate Networking ~ Competitive participation  Global Exposure Market Information One on one
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Amongst industry Competitive participation Through and during Access to market One on one export
peers and leading figures during in export promotion year-round events information necessary for development coaching.
meetings, seminars and activities. ) Global market demand.
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Exporter’s Journeye

1- Market intelligence 2- Export Readiness 3- Certifications, Verifications & Logistics
Understand more about the right Enhance exporters’ capacities to better Besides logistics and trade terms, there are

potential market with hands on leverage their competitive and critical waypoints that exporters need to acquire
experience and insights offered by comparative edge through trainings and to avoid failure and or refusal of shipment

local consultants and market international compliance

access strategies.
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4- Product & Process Upgrade 5- Promotion & Marketing 6- Match Making Supplier & Buyers
Understand what consumers Identify the right set of promotional Meet potential leads, and verify deals
potential markets need and use. Be tools and activities that fit with the through the profile matchmaking while
flexible to adjust to meet market potential market and your product by filling in the market knowledge gap
standards and adequately compete. designing the “Promotional Road Map” through the eyes of the buyers.
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THE AMERICAN
UNIVERSITY IN CAIRO EIP
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Through Capacity Building Programs for new and
potential exporters (Export Inculpation Program — EIP)
that allows new and potential exporters essential tools
in a sustainable and effective manner to understand
more about global demand and all elements of export
value chains including logistics and Incoterms.
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